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SCAMPER refers to a series of |
thought sparkers which help |
you to innovate on an existing |
product, service or situation .
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Form, Function and Accessibility I

Function focuses on what the product is designed to do; the problem itis
designed to solve. A key term to introduce here is unique selling point
(USP). If a product has a USP, if it does something that nothing else can,
then this adds to its value and may indicate an emerging user need.

way of checking a product’s
viability.
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Task: Discuss the importance for a
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Accessibility is to do with who can “access” the product. Some products ' modelto accurately represent the final
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are designed to be used by one user group and not another e.g. braille is
only designed for the blind; bottles for medicines and cleaning products
are often tamper-proof and designed for adults only; some products are
prohibitively expensive, and their exclusivity adds to their value in the
minds of users.

productin design technology projects.

Task: Identify an object where function takes precedence over
form. Explain why this is the case. |

e = - - - - - - - - - = o]

Vocabulary associated with this unit:
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! User, client, target market, form, function, accessibility, unique selling point (USP), design brief, specification, iterative design, personalisation, ergonomics, design !
: development, constructive criticism, consumer group, focus group, product analysis, disability, empathy, altruism, prototype. !


https://www.aqa.org.uk/resources/design-and-technology/gcse/design-and-technology/teach/subject-specific-vocabulary

